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Number of Actions from Google Business Listing

23 The number of times users visited your site or clicked to
call you from your Google Business Listing via location-
Calls =8 A pased searches. You had an increase in calls from
Visits =12 A 4 last month to 8 this month, You had an increase in
web visits from 8 last month to 12 this month.

Contact Form Stats V

The number of contact forms Conversion Rate for Contact
completed per month Forms per month 1.76%
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Exit Intent Popup Conversions A

2 The number of times the popup stopped
visitors from leaving this month. Any number
here is positive!



